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CONCEPT
ABOUT

The African Leadership Forum is accompanied 
by the African Business Awards, a gala cocktail to 
celebrate Africa’s leading businesses. The African 
Business Awards are now in their 7th edition and 
have become the definitive business awards in 
Africa, recognising leadership and excellence on the 
continent. The winners are announced at the Awards 
ceremony. The objective of the Awards is to highlight 
a successful and confident Africa open to local, 
regional and global business ventures. Launched 
in 2008 by African Business magazine, the African 
Business Awards have become a platform to celebrate 
excellence in African business by recognising the 
individuals and companies that are driving Africa’s 
rapidly transforming economy and creating new 
economic opportunities for citizens and communities 
all over the continent.

Taking place during the UN General Assembly, and in part-
nership with key United Nations Private Sector initiatives, 
this year’s African Leadership Forum will provide a unique 
platform to discuss key issues to enable a sustainable trans-
formative growth.

Leaders from business, academia and civil society as well 
as key decision makers from the public and private sector 
will have the opportunity to discuss and learn about some 
critical challenges arising in the continent, as well as inno-
vative case studies and strategies to fast-track sustainable 
growth in Africa.

Through interactive discussions and expert insights, par-
ticipants will learn about success stories and lessons learned, 
and will discuss opportunities for business to take a lead 
role in promoting sustainable development in Africa as well 
as developing key strategies to ensure African companies 
and African leaders can compete and impose themselves 
globally.
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CONCEPT

MAIN THEMES OF THE FORUM

Sustainable growth
The role of public and private sector in ensuring a more sustainable 
growth with insights into critical industry sectors such as power, 
IT& Technology, the extractive industries and agribusiness.

Regional Integration
Using case studies and concrete examples, how business  
can play a lead role in cementing greater regional integration. 

Building on our competitive advantage
How Africa can become a global player, focusing on key industries 
where it has comparative advantage. 

The African Leadership Forum is 
organised in partnership with the 
UN Global Compact during the UN 
General Assembly’s annual meetings 
in New York. Both the Forum and the 
Awards will be held in conjunction 
with the United Nations Private Sector 
Forum, it will bring together over 
1,000 chief executives and leaders 
from civil society, government and 
the UN, and represents the largest and 
highest-level United Nations event for 
business leaders.

The Forum and the Awards 
are strictly by invitation and they 
represent a unique opportunity to 
be part of at high-level networking 
platform engaging with some of the 
world’s top leaders with a focus on 
African business and geopolitical 
affairs. This joint platform is 
designed to provide participants 
with opportunities to learn from and 
contribute to the debate on sustainable 
development at the Forum as well as 
enjoy, network and celebrate success 
at the Awards cocktail reception. 

A unique platform amongst global leaders

UNIQUE INSIGHTS

Throughout the Forum we will have interviews with key 
personalities and leading experts to discuss important areas of 
leadership such as governance and value systems, as well as to 
explore the world of science, arts and culture. 



• Meet top decision makers in politics and business, 
leaders who are shaping the continent’s future

• Hear expert analysis and foresight from some of 
Africa’s leading minds

• Discuss and influence current and future strategies 
promoting sustainable development in Africa

• Hear first-hand case studies and innovations 
changing the business and political landscape

• Network and celebrate with high-level African and 
international leaders.

WHY ATTEND

WHO WILL  
ATTEND

• Senior African government officials
• African CEOs and business leaders
• Members of the UN and the African 

diplomatic corps
• Key Africans in the Diaspora
• Africa’s leading thinkers in Africa and 

internationally
• Think-tanks, research institutes, and 

academic institutions
• Media leaders
• Strategic regional and international 

organisations

Join the United Nations Secretary 
General, Ban Ki-moon at a high level 
think-tank luncheon on the Private 
Sector and climate change
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PREVIOUS PARTICIPANTS

3INVEST * Africa Finance Corporation * African Development Bank * Afren Plc * Africa 2.0 * 
Africa Media Initiative * African Capacity Building Foundation * African Export-Import Bank * 
Africapractice * Bank of Industry * Barclays * BBC * BHP Billiton * Bloomberg LP * Bonwick Capital 
Partners * Brussels Airlines * Chayton Capital * Citigroup * CNBC * CNN Africa * Dangote Global 
Services * Deloitte * Delta State Government * DHL Express Africa * Diageo Africa * Ecobank 
Group * Ernst & Young * Financial Times * GE Africa * Goldman Sachs * Government of Burundi 
* Government of Togo * Government of Uganda * Hilton Worldwide * Horizon * HSBC * Innoson 
Group * Johnson & Johnson * London Stock Exchange * Lufthansa * MICROSOFT * Millennium 
BIM Bank * Ministry of External Relations Angola * Ministry of Foreign Affairs Ghana * Mo Ibrahim 
Foundation * Mota-Engil Africa * Mpedigree * Nedbank * NEPAD Council * Nexus Africa * Nielsen * 
Nubuke Investments * Olam * Rio Tinto * SABC * Safaricom * Serena Hotels * Siemens * Sky News * 
Standard & Poor’s * The Carlyle Group * THISDAY newspapear * Thomson Reuters * TIOSSAN * Tony 
Elumelu Foundation * Tullow Oil Plc * UBS * UN Global Compact * United Africa Group * Wall Street 
Journal * Yokoyo Investments



WHY SPONSOR

PREVIOUS SPONSORS

Exposure & Visibility: Pre-, during- and post-event marketing exposure is offered across bespoke 
Diamond, Platinum, Gold and Silver packages. At the events, sponsors will benefit from branding and 
signage featuring corporate logos displayed prominently. Pre- and post-event communications with 
delegates and the wider business community will include sponsors’ logos. Sponsors will also benefit from 
extensive media coverage in our business and current affairs magazines African Banker, African Business 
and New African, as well as from international media coverage of the events.

Sponsors will benefit from networking opportunities throughout the two 
events. Scheduled or impromptu meetings can be facilitated in line with 
sponsors’ objectives.

NETWORKING OPPORTUNITIES

Sponsoring the Forum and the Awards offers wide-ranging benefits, giving your 
institution a unique platform at the conference and at the ceremony, as well as 
through our publications African Banker, African Business and New African, by 
enhancing your corporate profile to influential participants. Our dedicated team 
will work closely with sponsors to tailor their involvement in the Forum and 
maximise their exposure as well as facilitate one-to-one meetings. You will be able 
to interact with some key government officials and business partners, help shape the 
programme and influence the African agenda.

LEADERS IN DEFENCE AND
SECURITY INNOVATION

TESTIMONIALS

“The event was excellent, the host  
was brilliant. I enjoyed networking 
with so many wonderful people  
from all around the world.  
It was magnificent!”
Emmanuel Tolbert Liberty Global Group 
Inc. (LIB/USA)

“The African Leadership Forum 
offers a platform to debate issues 
pertinent to Africa in a global world. 
As a new era demands a new vision, 
the African Leadership Forum 
brings together delegates of excellent 
calibre, thought-provoking speakers 
and the media in one room. This is a 
Forum for those who seek answers to 
African Leadership … its challenges, 
its contradictions and its ability to 
rebrand the continent’s image!”
Fazila Dahall from Channel Africa, SABC

Logo AfDB
Anglais + français

Pour format A4 

Logo AfDB
Anglais + français

Pour format A4 



SPONSORSHIP PACKAGES

DIAMOND (exclusive)  £52,000

 Speaking Opportunity 2 speaking opportunities (sessions to be confirmed)
1 keynote address at the opening  
Chair a Forum session
1 closing remark 

Presentations 5-minute exclusive interview to be broadcast during the networking reception and at the 
Forum website and throughout screens during the conference
2-minute exclusive group video presentation
Opportunity to include a group and/or client project in the Forum video facilities and 
documentation
Address to the networking reception

Advertising

in the event brochure 1 x double page spread advert

in African Business magazine 1 x double page spread advert (in English and French editions)

Exclusive rights Exclusive access to VIPs (pre-arranged private meetings)
Join an invitation-only think-tank luncheon hosted by the UN Secretary-General

Marketing/Public Relations

Corporate logo Prominent logo recognition on the Forum and the Awards websites’ sponsor sections
Prominent display of logo on all event-related marketing material
Group logo on Forum and Awards stages’ backdrops, screens and venue pop-ups (prominent 
display)
Sponsor designation and logo on name lanyard

Web banner Web banner on the Forum website
Web banner on the African Business magazine website

Corporate white paper  
on the Forum website

400 words

Corporate material Opportunity to place company material on combined sponsor table at a  
specific time during the Forum
Distribution of marketing collaterals in the goody bags
Branded goody bag with your corporate logo

Press releases Press releases before and after the Forum and the Awards
Promotion to media and press outlets as a major sponsor of the Forum

Complimentary passes 6 delegates passes + 4 additional delegates passes for clients

Corporate Recognition Recognised as the Diamond sponsor of the Forum, with highest-priority  
branding among sponsors
Official recognition and gratitude of sponsor at Forum Opening, Close and at the Awards
Recognition in Forum programme, including logo, description and web link

At the Awards Ceremony CEO award presentation opportunity



SPONSORSHIP PACKAGES

PLATINUM  £42,500

Speaking Opportunity 1 speaking opportunity (session to be confirmed)
1 keynote address
Chair a Forum session

Presentations 5-minute interview to be broadcast during the networking reception and at the Summit 
website and throughout screens during the conference
2-minute group video presentation

Advertising

in the event brochure 1 x full page advert

in African Business magazine 1 x full page advert (in English and French editions)

Marketing/Public Relations

Corporate Logo Logo recognition on the Summit and Awards websites’ sponsor sections
Logo to be placed on all event-related marketing material
Group logo on Summit stage backdrops and venue pop-ups (prominent display)

Corporate white paper  
on the Forum website

300 words

Corporate material Corporate material to be placed in delegate bags distributed at the registration
Distribution of marketing collaterals in the goody bags

Press releases Joint press release sent to media database

Complimentary passes 6 delegates passes

Corporate Recognition Recognition as Platinum Sponsors in all event-related material
Corporate recognition on pre-event email alerts to invitee database

At the Awards Ceremony CEO award presentation opportunity



SILVER  £22,500

Speaking Opportunity 1 speaking opportunity (session to be confirmed)

Advertising

in the event brochure 1 x full page advert

Marketing/Public Relations

Corporate Logo Logo recognition on the Forum and Awards websites’ sponsor sections
Logo to be placed on all event-related marketing material
Logo displayed throughout conference and on pop-ups

Corporate white paper  
on the Forum website

100 words

Corporate material Corporate material to be placed in delegate packs distributed at the registration
Distribution of marketing collaterals in the goody bags

Press releases Inclusion in all press releases

Complimentary passes 2 delegates passes 

Corporate Recognition Corporate recognition on pre-event email alerts to invitee database

At the Awards Ceremony CEO award presentation opportunity

GOLD  £32,500

Speaking Opportunity 1 speaking opportunity (session to be confirmed)
Chair a Forum session

Advertising

in the event brochure 1 x full page advert

in African Business 
magazine

1 x full page advert (in the English or French edition)

Marketing/Public Relations

Corporate Logo Logo recognition on the Forum and Awards websites’ sponsor sections
Logo to be placed on all event-related marketing material
Logo displayed throughout conference and on pop-ups

Corporate white paper  
on the Forum website

200 words

Corporate material Corporate material to be placed in delegate bags distributed at the registration
Distribution of marketing collaterals in the goody bags

Press releases Inclusion in all press releases

Complimentary passes 4 delegates passes 

Corporate Recognition Recognition as Gold Sponsors in all event-related material
Corporate recognition on pre-event email alerts to invitee database

At the Awards Ceremony CEO award presentation opportunity

SPONSORSHIP PACKAGES



Cocktail Reception Sponsor (exclusive) £24,500

Exhibition Stand 1 stand/table in the lunch area

Speaking Opportunity 1 speaking opportunity (session to be confirmed)

Advertising

in the event brochure 1 x full page advert

in African Business magazine 1 x full page advert (in the English or French editions)

Marketing/Public Relations

Corporate Logo Prominently featured on the conference website
On all advertising taken relating to the event
On the panels in cocktail party room as “sponsored by”
On cocktail menus
Featured on the front cover of the conference brochure

Corporate Material Distribution of marketing collaterals in the goody bags
1 gift in the goody bag

Complimentary passes 6 delegates passes to attend conference, dinner and cocktail

At the Awards 2 minute presentation at the Awards gala

Lunch Sponsor (exclusive) £14,500

Exhibition Stand 1 stand/table in the lunch area

Advertising

in the event brochure 1 full page advert

in African Business magazine 1 half page advert (in English or French editions)

Presentation 2 minute presentation

Corporate Logo Prominently displayed in the official programme (printed and online)
Prominently displayed in the lunch area

Complimentary passes 4 delegates passes 

Print Advertising £13,000

Advertising 1 full page advert in the event brochure + 1 full page advert in 
African Business magazine (in the English or French editions)

Complimentary passes 2 delegates passes 

Coffee Break Sponsor (3 available) £9,500

Advertising 1 half page advert in the event brochure

Corporate Logo Prominently displayed in the official programme (printed and online)
Prominently displayed in the coffee area

Corporate Materials Promotional materials distributed during the session

Complimentary passes 2 delegates passes 

SPONSORSHIP PACKAGES


